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The followi ng argunentation will show that Gernman

aut onobi | e manufacturers have fought their conpetition via the construction
and the operation of 'entertainment worlds of desire' in which they
denonstrate both their glorious and determ ned future as well as their val ues
and products. In this country, the automobile industry is still a key industry
with a Fordistic coinage, and particularly for this reason its fight for

mar ket shares and net gains, which are construed as a paraneter for a
successful conpany ever since the limted liability company was introduced,
has a considerable effect on the perception of the econom c power of our
country. What are the causes and preconditions that result in a rivalry on the
nmcro and macro |level, which is not constructive any |onger, but which inpends
to becone destructive and will effect that people will be willing to accept
their role as consuners and flee their fears, which devel op out of

conpetition, and which will also effect that organisations to flee their fears
and to depend their survival - at least partly - on establishing virtual

worl ds with sensual, social and |ocal references staged and nmanaged by
controlling groups? The successive reflection is based on | ong-standing
experience with an internationally active autonobile nmanufacturer and on
several substantiated theoretical publications.



